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Afghanistan’s First Independent Radio Station
 
 ­

Hits the Air with Women Disc Jockeys
 
 ­


KABUL, Afghanistan—Since late May, listeners, who are curious to hear what all the
 
 
 
Kabul’s first independent FM radio station fuss is about.
 
 
 
increased its airing of music, news, and talk The staff was trained through USAID-

shows to 24 hours a day. 


Early in 2003, USAID provided equipment 

and logistical assistance to Moby Capital 

Brothers to help start Arman (Hope) FM. who banter back and forth on the air with lis-

Moby Capital matched USAID’s funds, and teners and male colleagues.
 
 
 
the station went on the air April 16. 


For more than 70 years, the government 

ran radio broadcasting in Afghanistan. 

Arman is the first private commercial radio show their faces on television.
 
 
 
station to hit the airwaves. In an effort to appease fundamentalists, the
 
 
 

government-run Radio Afghanistan, which 

broadcasts on AM and FM. International 

broadcasters transmit on FM in Kabul, spokespersons.
 
 
 
including the Voice of America, Radio Free 

Afghanistan, and the BBC. 


Arman’s initial focus is to win listeners 

with music and entertainment. In coming 

months, the station will increase news and 

information programming. 


Arman broadcasts throughout Kabul 

Province. Surveys show that 80 percent of 

radio listeners are tuning in. 


The station has been receiving more than artists.”
 
 
 
5,000 letters and calls per week. Feedback is Of the $671 million that USAID has pro-

overwhelmingly positive: less than 5 percent 

of calls and letters have been critical, mainly 

complaining of too much music, too little governance, and humanitarian needs, Deborah Alexander, USAID
 
 
 

music, or too many women on the air. One approximately $6 million supported media Arman, the first private commercial radio station in Kabul, offers broadcasts cohosted by women disc
 
 


funded organizations. It now numbers more
 
 
 
than 25, including eight women. Almost all
 
 
 
shows are cohosted by women disc jockeys,
 
 
 

This is a big step forward for Afghanistan.
 
 
 
Under Taliban rule, women were not allowed
 
 
 
to work, go to school, speak on the radio, or
 
 
 

The primary station in Kabul has been 
 station brought in such well-respected
 
 
 
Afghans as Qazi Khaled, an ex-judge well
 
 
 
versed in Islam, to be one of the station’s key
 
 
 

“The establishment of this station was a
 
 
 
priority for us,” said Saad Mohseni, Arman
 
 
 
director. “Reconstruction in our country can
 
 
 
only occur through the private sector, and
 
 
 
this station is a reflection of Afghanistan’s
 
 
 
fast-developing private sector. In addition to
 
 
 
providing our nation with a new voice, our
 
 
 
radio station is also able to produce shows
 
 
 
and advertisements and is able to record new
 
 
 

vided Afghanistan since September 2001 for
 
 
 
infrastructure, agriculture, health, education,
 
 
 

survey found that negative publicity by fun- development. ★ jockeys. USAID provided equipment, logistical assistance, and a matching grant to get the station on
 
 
the air.damentalists increased the number of www.usaid.gov: keyword Afghan media 

South African Workers in Black Economic
 
 ­

Empowerment Companies Get Literacy Aid
 
 ­


JOHANNESBURG, South Africa—One of the 
most successful manufacturers of electrical 
transformers in Africa sent all 222 of its staff 
members to adult basic education and lit­
eracy classes through a USAID-supported 
program: South African International 
Business Linkages (SAIBL). 

Tebogo Kenneth Molete, 51, who suffered 
for many years from poverty and apartheid, is 
now the business development director of the 
Desta Power Matla factory. He challenged 
USAID to offer literacy training to his 
employees. 

SAIBL specializes in training and tech­
nical assistance for businesses that are run 
chiefly by and with historically disadvan­
taged South Africans. 

“USAID through SAIBL arranges training 
and assistance for developing business plans, 
obtaining industry standard qualifications 
and accreditation, and learning how to 
market,” said SAIBL’s Business Development 
Officer Peter Mwanza. “But Mr. Molete’s 
request to organize literacy courses was a first 
for us. We saw the merit of his concept and 
supported the training.” 

Though literacy isn’t often associated with 
workplace training, Molete said “Uplifting 
the literacy and skills levels of employees 

Reverie Zurba, USAID 

Kenneth Molete at the Desta Power Matla factory, where employees are receiving literacy training. 

builds a business’s foundation.” 
“I am passionate about education,” said 

Molete, who grew up in a Soweto home 
without electricity. As a child, he sold 
oranges, apples, and peanuts in trains and at 
stations to help pay for his education. He 
eventually earned several degrees from the 

universities of Cape Town and South Africa. 
He also faced detention without trial as pun­
ishment for his political beliefs. “I didn’t 
think I’d live to see age 30,” he recalled. 

Established in 1953 and restructured in 
1999, Desta Power Matla serves 350 clients 
that range from municipalities and shopping 

centers to small contractors. 
“We don’t give businesses a handout and 

spoonfeed them,” Mwanza said. “We want 
them to maintain their operations after the 
lifespan of SAIBL, so we give a springboard 
for clients to invest in their own companies.” 

Molete said that SAIBL not only helped 
train his staff and provide computer literacy 
for management development, but is working 
with his company to market Desta’s line. 

“SAIBL helps blacks overcome huge 
obstacles in finance and education,” he said. 

Most black economic empowerment com­
panies (BEEs) are caught in a debt trap and 
regularly “bite the dust,” said Molete. He 
suggested that financing and funding clauses 
are too restrictive: they need to be tailored to 
enable BEEs to gain and sustain capital for 
their operations. 

SAIBL is administered in South Africa by 
Ebony Consulting International, which is 
managed by the Corporate Council on 
Africa. SAIBL is USAID’s five-year, $4.6 
million business linkages program that has, 
so far, facilitated transactions in South Africa 
worth more than $141 million. ★ 

By Reverie Zurba, USAID/South Africa. 
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